2. DG JUST study on online selling of retail financial services 

The Consumers, Health, Agriculture and Food Executive Agency (CHAFEA) on behalf of the Directorate-General for Justice and Consumers (DG JUST) has engaged a project team consisting of consultancies LE-Europe, Ipsos and VVA-Europe to carry out a behavioural study on the digitalisation of the marketing and distance selling of retail financial services. The study began in March 2018 and is expected to be finalised in November 2018.

The objective of the study is to identify the risks faced by consumers in the context of the techniques used online by retail financial services providers to market and sell their products, in particular in relation to information disclosure at the advertising and pre-contractual stages. The study is meant to provide the European Commission with evidence of existing problems and possible remedies with a view to inform potential follow-up actions.

The study focuses specifically on the following ten products: credit card, personal loan, P2P consumer lending, payday loans, mortgages, travel insurance, current accounts, saving accounts, money transfer and payments and virtual currencies.

Insurance Europe has been approached by the VVA-Europe consultancy to take part in their gathering of feedback (questionnaire at PAC-18-138). Due to a lack of Insurance Europe position specifically on travel insurance, and the market-specific nature of the questions being asked, Insurance Europe has not yet responded positively to VVA-Europe’s request for feedback. 

