European Insurance in Figures

I Evolution of total gross written premiums in Europe

Preliminary CEA figures show that total premiums for the overall European insurance market grew in real terms by 1.2% in 2007, against two consecutive 6.5% increases the previous years, to reach €1 122bn. This growth slowdown is to a large extent the result of a strong competition between insurers, especially in the non-life sector, and between the different financial sectors, in a context of relatively good economy (+2.9% for EU-27
), not yet really affected by the tensions in the international markets which followed the sub-prime crisis that emerged in the US in the second half of the year 2007.

Graph 1: Total premiums in Europe – 1995-2007 (in €m)
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The graph below shows that the market share of the European insurance industry across the world has been regularly rising since 2002, reaching more than 41% in 2007. That means that the premium volume in Europe has grown faster that the overall worldwide premium. In the meantime, the United States has seen its market share decreasing while Asia has remained more or less stable.

Graph 2: Worldwide distribution of insurance premium volumes – 1985-2007
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Source: Swiss Re Sigma No 3/2008: “World insurance in 2007: emerging markets leading the way”

Note: It should be stressed that in the Swiss Re publication, Europe is the combination of Western Europe and Central & Eastern Europe, ie including notably Russia and Ukraine

I.1 Life insurance premiums
In life insurance, which accounts for more than 60% of the overall premium volume, 2007 was marked by a sharp growth slowdown in Europe since premium volumes increased by a mere 1.7% rise in real terms against +6.7% in 2006, totalling €700bn. This low progression conceals two very distinct situations in terms of geographic area as life insurance premiums rose by more than 2% in the 15 old EU member states while premiums grew by about 18% in the 12 new member states. The high increase observed in these latter countries is driven by economic growth, together with strong savings growth and the development of occupational schemes.

Graph 3: Life insurance premiums in Europe – 1995-2007 (in €m)
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Whereas growth was broad-based across Central and Eastern European markets, most of them having expanded at double-digit rates, developments varied greatly across Western European countries. In the UK, which makes more than 30% of the European life insurance business; premiums increased by 11.3% while in France, which is the second biggest market player (around 20% of the European market), income fell by 4.5%. The decline in France is mainly due to the strong competition that took place between the different financial product providers. In actual fact, banks took the opportunity of the increase in short term interest rates to sell their specific products whereas insurers sell mostly long-term financial products. Many other major European markets experienced a decrease, notably Italy (-13.2%). It is much likely that the shift towards unit-linked products observed already for most markets in 2006 continued in 2007. The 2008 economic downturn is likely to reduce sales of unit-linked products.

Looking ahead, the ongoing strengh of the economic environment, combined with the potential for significant market expansion should lead to further life insurance growth in Central and Eastern Europe. In Western Europe, growth should benefit from an ageing population, tax incentives for pension products and reductions in social security benefits.
I.2 Non-Life insurance premiums
After a substantial 6.2% increase in 2006, primarily due to the privatisation of the healthcare system in the Netherlands, European non-life premium growth slowed to 0.4% in real terms, totalling €423bn in 2007.
Graph 4: Non-life insurance premiums in Europe – 1995-2007 (in €m)
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 As the table below shows, motor and health & accident account respectively for 31% and 30% of non-life premiums in Europe
. Therefore, total non-life premiums are mainly explained by these two business lines (see hereafter the analysis by product).

Table 1: Breakdown of non-life insurance premiums, by product – 2006-2007
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Motor 130.2 127.7 -0.4% -2.0%

Health & accident 125.9 121.8 1.4% 27.0%

Property 81.5 79.8 -0.2% -1.3%

General liability 33.5 33.9 -1.6% 1.2%

Legal expenses 6.9 6.5 3.3% 3.9%

Marine, aviation, transport 16.4 16.3 -1.7% 0.3%

Other non-life 28.5 26.6 5.1% 6.3%

Total non-life 422.6 412.2 0.4% 6.2%

Premiums (in €bn) Real growth rate


Growth varies again considerably between western and eastern countries as premiums grew in real terms by 0.2% in the 15 old EU member states against an 8.5% increase in the Central and Eastern European countries. In the meantime, within each region, there were wide variations especially in western countries since 8 out of the 15 markets experienced a decrease. It is worth pointing out that the two largest markets, namely Germany and the United Kingdom (which jointly represent a bit less than 40% of the total European non-life business) saw their respective premium volumes cut by 1.4% and 0.7%. On the other hand, in France and the Netherlands, in that order third and fourth market player, premiums grew by 0.9% and 3.0% respectively.

I.2.1 Motor insurance

With around 1,000 insurance companies active in Europe and €130bn of premium income, motor insurance is the biggest class of non-life business, accounting for 31% of premiums. In 2007, motor insurance premiums declined by 0.4% in real terms, compared to a 2% reduction the year before. This fall is mainly driven by a reduction in policyholders’ motor liability premiums and is the result of a strong competition between insurers.

Graph 5: Motor insurance premiums in Europe – 1995-2007 (in €m)
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Looking at the evolution over the past ten years (see the graph above), it seems that the motor insurance market has entered into a new business cycle. A growth, most likely sluggish though can thus be expected in 2008.

As the graph below shows, among the top five European motor insurance markets
, only the UK and to a less extend Spain, exhibited some growth with real increases of +3% and +0.2% respectively. In Germany, motor premiums shrank by a substantial 4.1% while in Italy and France, the decline was more modest, reaching 2.4% and 2.0% respectively. In the eastern and central European countries, motor premiums generally continued to improve, to the notable exception of Hungary (-6.7%) and Czech Republic (-0.3%) reflecting weak performances in those countries.

Graph 6: Real growth rate in motor insurance per country - 2007
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1.2.2 Health and accident

The health & accident insurance sector is for the most part explained by the sole health insurance sector given that this latter represents two thirds of the total. As previously stated, since the implementation of the Dutch new health regime in January 2006
, health & accident follow very shortly the motor insurance sector since they together account for 30% of non-life premiums in Europe.

After the substantial 27% increase observed in 2006, mainly due to the change occurred in the Netherlands, health & accident premiums grew 1.4% in real terms to reach €126bn in 2007. Looking at the evolution over the last five years albeit excluding the atypical year 2006, it seems that the slowdown experienced in 2005, which has to be seen together with the growth slowdown in the benefits paid that year, has persisted in 2007.

Nevertheless, the health and accident market remains one of the most dynamic among non-life insurance business lines. Even if it has slowed down, the growing trend in health insurance premiums is to a large extent due to a higher and higher utilisation of services, fuelled by factors such as increased consumer demand, new and more intensive medical treatments and defensive medicine, as well as ageing.
Graph 7: Health & accident insurance premiums in Europe – 1995-2007 (in €m)
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Altogether, the old 15 EU member states total 94% of the European health and accident insurance market. However, this market is mainly driven by the Netherlands and Germany since they jointly account for 58% of the overall European market. In these two countries, premiums went up respectively by 2.5% and 0.7% in 2007. France, the third largest market player in Europe (12% of the overall European health & accident premiums), recorded as well an increase in 2007 (+2.4%) while the UK, which follows in terms of ranking with a 7% market share, saw the volume of its premiums cut in real terms by 1.8%.
The eastern markets, which are still lagging far behind, have all experienced a relatively strong increase in health & accident premium volumes, to the notable exception of Romania (-18%).

I.2.3 Property insurance

Property insurance, which provides protection against most risks to property, such as fire, theft and some weather damage, represents nearly one fifth of the total non-life business. In 2007, property insurance premiums declined by 0.2% in real terms, compared to a 1.3% decrease the previous year, to reach €81.5bn.
Graph 8: Property insurance premiums in Europe – 1995-2007 (in €m)
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As the pie chart below shows, the top five markets in property insurance, namely the United Kingdom, Germany, France, Spain and Italy, make up more than 70% of the overall European premium volume. Available data for 2007 indicate that these markets have gone through mixed developments since France and Spain recorded a real growth of 1.9% and 3.8% respectively while premiums declined in the United Kingdom (-1.9%), Germany (-2.4%) and to a lesser extent in Italy (-0.3%)

Graph 9: Breakdown of property insurance premiums by country – 2007
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2007 was marked by severe floods in the United Kingdom while the storm Kyrill created some damages in northern Europe. According to a GDV survey, Kyrill has been the single most expensive event in the history of the German insurance industry in terms of absolute cost. In the future, it is most likely that climate change will continue to affect property insurance and more particularly the price of natural catastrophe cover.

I.2.4 General liability

In 2007, general liability premiums, which make 8% of total non-life premiums, decreased by 1.6% in real terms to reach €33.5bn. This business line which encompasses many diverse products such as individual liability, professional indemnity, business liability, Directors’ and Officers’ liability, is characterised by its long-tail nature and thus a high level of technical provisions. It should be stressed that since each national market has its own specificities, the figures are not strictly comparable and thus the data at the European aggregate level should be interpreted cautiously.

Graph 10: General liability insurance premiums in Europe – 1995-2007 (in €m)
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The United Kingdom, Germany and France represent each around 20% of the overall European general liability market while the fourth largest player, Italy accounts for nearly 10% of the total. Premium volumes grew in both France (+2.9%) and Italy (+0.7%) whereas the UK and Germany recorded a decrease of 8.3% and 1.8% respectively.

The growth slowdown observed since 2004 has to be seen together with the decrease in total claims expenditure. The price cut also corroborates the fact that there is a tough competition between insurers.

I.2.5 Other non-life business lines

After a marginal premium increase of 0.3% in 2006, the marine, aviation and transport (MAT) market, which covers 4% of the total non-life market, experienced a converse trend in 2007 since premiums declined by 1.7% to amount to €16.4bn. Whereas this market is mainly driven by one single country, namely the United Kingdom
 since it accounts for nearly 60% of the whole European MAT insurance market, the drop in premium volume was observed on most markets.
The remaining other non-life insurance classes (including legal expenses, travel, and credit insurance) accounting for less than 10% of the non-life market, sustained their growing trend in 2007 since data indicate an almost 5%.growth.

II Investments

II.1 Evolution

The total European insurer’s investment portfolio, estimated at market value, reached €7 284bn in 2007, against €6 994bn in 2006. This represents a real growth of 2.3% against 4.8% in 2006 and 10.5% in 2005. The evolution of the total investment portfolio is mainly driven by the life business since investment holdings of the life insurance industry account for more than 80% of the total (see the graph below). The growth slowdown observed in 2007 is mainly due to the rise in interest rates in most EU countries and to the weak performance of the European stock markets in the second half of 2007. For the years ahead however, it can be expected a further deterioration of the economic situation, which might affect more severely the insurance industry.

Graph 11: Life and non-life insurers’ portfolio in Europe – 1995-2007 (in €bn)
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In 2007, the life insurers’ investment portfolio amounted to €5 897bn, representing a 2.3% real increase against +4.3% in 2006 and 11.7% in 2005. The growth deceleration can be explained by the factors previously mentioned as well as by the competition with banking products. The inversion of the yield curve has benefited short term banks products, which offer higher returns. The United-Kingdom and France are the largest market players as they make together 53% of the total life European insurers’ investments.

Non-life insurers’ investments increased by 1.3% in 2007 against +7.3% the previous year to reach €1 337bn. With a 44% market share, German non-life insurers are the largest investors in Europe.

Box 1: Impact of the financial turmoil
	The subprime crisis that hit the United States in 2007 has had an important impact on the worldwide financial sector through the different types of asset back securities that spread the effected of the real estate rate decline and of the low quality of the loan. In 2007, it had a limited impact on the global real economy. The slowdown was most pronounced in the US and Japan while Western Europe was less affected. In 2008, growth is expected to continue to slow.
As March 2008, the IMF
 estimated the potential write-downs and losses to be approximately $945bn About half of this cost would be borne by banks while insurers should support approximately 12% of this total cost ($105bn to $130bn). However all world’s areas are not affected in the same way and it is likely that the largest part of the cost estimated by the IMF for the insurance sector will be supported by US insurers. According to estimation provided by Standard & Poor’s
, the losses of the European insurance industry as a whole amount to about $7bn.
The reasons are twofold: on the one hand, European insurers invest mainly in long-term, simple and risk consistent assets that match to the financial characteristics of their liability. On the other hand, European insurers respect the congruence principle according to which their assets have to be labeled in the same currency as their liability. The bulk of investments from European companies, labeled in euro, have been consequently only slightly affected by the tensions on the American market.
Looking backwards, the 2001-2002 financial crisis which seriously affected insurers at the time, led them to review their investment strategy by improving their risk assessment.


II.2 Structure of the investment portfolio
The graph below shows that the first largest component of the European insurers’ investment portfolio is debt securities and other fixed income assets, representing 36% of the total investments in 2006. This share has been steadily declining since 2004 when it reached 38%. In essence, this decline has been offset by the growth of the shares portfolio hold by the insurers that has grown regularly since 2002 to reach 32.5% in 2006. It should be pointed out that the sharp drop of the proportion of shares and other variable assets in the insurers’ portfolio observed in 2001 is due to financial crisis that followed the burst of the dot.com bubble.
Graph 12: Structure of the investment portfolio - 1998-2006 (in €bn)
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As a matter of fact, investments in variable income assets largely depend on the evolution of the stock market. The sharp rise observed in 2006 is accordingly explained by the increase in the value of shares on the stock market (+10.3% for the Eurostoxx 50; see the graph below). With the weak performance of the capital markets recorded in the second half of 2007, it is likely that the proportion of shares in the insurers’ portfolio is going to decrease.
Graph 13: Comparison of the ratio of shares in the total insurers’ investment portfolio with the stock markets – 1998-2007
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Loans constitute the third largest type of investment. Its proportion has slightly decreased over the whole period (15% in 2006 compared to 17% in 2002) while the three remaining categories, ie (i) lands and buildings (4.6%), (ii) investments in affiliated undertakings and participating interests (4.7%) and (iii) deposits with credit institutions (2.3%), have remained stable.
II.3 Ratio of investment in shares to market capitalisation
First of all, it should be stressed that he ratio of “shares held by insurers on a total country’s stock market” should be interpreted with care since insurers also hold non-quoted company shares and, above all, shares of companies quoted on foreign stock markets. This ratio can be rather seen as an indicator of the importance of the insurance sector as an institutional investor at the national level and, at the European level, an indication of the share of equities held by insurance companies in Europe.
On average, at the European level, the proportion of shares held by insurers in the total market capitalisation was 22% in 2006 against 23.6% in 2005. The ratio has regularly decreased since 2002 where it reached a record level of 26.8%. It seems that the anticipation of Solvency II rules and the willingness to cover long-term liabilities by long-term bonds may confirm this downward trend in the coming years.
Graph 14: Ratio of investment in shares to market capitalization in Europe – 2000-2006
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II.4 Ratio of investment to GDP
The ratio of investment to GDP provides another indicator of the relative importance of insurance in the economy and principally one that allows comparison of the development of the insurance sector from country to country and from year to year. If through investment the insurance sector contributes to the growth of GDP, this ratio is in no way a formal indicator of the contribution of the insurance sector to GDP.
On average, investments represented 55% of the GDP in 2007 against 56.8% in 2005 and 50.1% in 2000. This proportion has grown continuously from 2001 to 2006 and dropped in 2007. This drop is mainly linked to the decrease in the market value of several assets at the end of 2007 while the GDP growth in nominal terms remained stable at 5%.
Graph 15: Ratio of investment to GDP – 2007
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Note: 2006 data for LI, LU, NL, HU and LV
This average ratio conceals very different situations from country to country. The highest ratios are unsurprisingly observed in the international financial places, ie Lichtenstein, Luxembourg, and the United-Kingdom. At the other end of the scale, we find markets which have a less developed life business, eg eastern countries.
III Market operators

III.1 Companies

In 2007, there were nearly 5 300 companies carrying out insurance activities in the 33 CEA countries. As the pie chart below illustrates, it is the United Kingdom, with a 26% market share in terms of premium income, which has also the largest number of companies. Then follow Germany and France in that order albeit these two countries respectively rank third and second according to their premium level. It is worth pointing out that Sweden which accounts for only 2% has the fourth largest number of insurance companies in Europe.

Graph 16: Breakdown of the number of insurance companies by country – 2007
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Note: The percentages between brackets indicate the market share in terms of total premium income
The graph below shows that the number of insurance companies has been decreasing at a regular pace in the 15 old EU member states over the last decade, reflecting the incessant and enhanced M&As wave that took place at the end of the 90’s following the liberalisation and deregulation processes carried out in the European Union. Conversely, in the 12 new EU member states where insurance markets are new and still expanding, the number of undertakings has been going up. As far as the other remaining CEA countries are concerned, the number of companies has remained stable over the whole period.

According to a research paper
, from 1990 to 2002, there were 2 595 M&As involving European insurers of which 1 669 resulted in a change in control. Transactions occurred both cross-border and within-border as well as cross-industry (eg involving insurers and banks) and within-industry.
Graph 17: Number of insurance companies in Europe – 1993-2007
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Note: The break in the series observed in 2004 is due to a change in statistical methodology in the United Kingdom.

The motives for consolidation are both financial and non financial in nature. In effect, insurers’ objectives are to look after risk reduction while maintaining their rate of return. To the extent that the size will positively affect the risk profile (eg by limiting volatility), and assuming that diversification evolves in parallel to the size, one could expect that the new solvency II regime will favour the current consolidation trend.
With the consolidation process, the market is characterised by both a small number of large groups and a large number of small and medium-size insurance companies. More specifically, small companies are more a feature of the non-life insurance sector, which is known to have more mono-liners and companies specialised in specific business lines.

One commonly used concentration indicator ratio is the five-group concentration ratio –so called CR5-, which consists of the market share, as a percentage, of the five largest groups in the industry
 in a specified country. The European figures presented hereafter correspond to the weighted average of the national concentration ratios. Information relating to the largest European groups is presented in the following section.

Graph 18: Concentration ratios in the life sector – 1996 & 2006
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In the life sector, the average CR10 of the CEA countries reached 79% in 2006, compared to 62% in 1996. As explained above, this growth is mainly driven by the M&A process which has been operated over the past decade in Europe. The largest markets, ie the UK, France, Germany, and Italy, continue to be the less concentrated ones. This negative correlation between the size of the market and its level of concentration finds its explanation in the fixed size that is inherent to every economic activity but also by the fact that insurers need to have a portfolio of a minimal size in order to spread their risk efficiently.
Graph 19: Concentration ratios in the non-life sector – 1996 & 2006
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 With a CR10 amounting to 73% in 2006, the non-life segment is slightly less concentrated that the life one As previously stated, this can be explained by the fact that there are a lot of monoliners and specialised insurers offering products in the non-life area. At the country level, the picture is very comparable to the life insurance sector with the small markets being highly concentrated and conversely the large ones still having room for a large number of companies.

III.2 Employees
Provisional figures for 2007 indicate a recovery in terms of employment in the European insurance industry since after five successive years of decline, mainly due to the consolidation process, the labour force grew by 0.2% to around 990 thousand people
. It corresponds to 0.2% of the total population of the CEA countries. This upturn needs to be interpreted with care since most figures are based on estimates.

At the country level, it seems that in general the workforce increase observed in the smallest markets, which are still developing, more than offset the decline or even stability experienced by the largest market players.

When looking at the structure of the workforce, according to available data, most employees in Europe work fulltime (87% in 2006), though the share of full-time workers has been slowly decreasing over the last ten years). In the same way, the share of the labour force employed by insurers and working within the commercial network declined from 24% in 1995 to 19% in 2006.

III.3 Distribution channels
This chapter is based on a survey carried out by the CEA Secretariat, which collected information from its national member associations
, the objective being to have an indication of how the gross written premiums are distributed among the different sales channels. It therefore reflects the insurers’ perception on the issue of distribution channels
.

It should be stressed that the results presented hereafter should be interpreted with caution since the barrier between two types of distribution channels is not always easy to identify. Some intermediaries can for example use other channels such as internet or post sales in order to distribute insurance products. A cross section analysis, ie who (intermediary, employee, bank employee) sells an insurance policy through which means (phone, face-to-face meeting, internet, call centre, etc), would bridge this gap but it is currently difficult to realize.

III.3.1 The non-life insurance segment
In Europe, non-life insurance products are mainly provided by intermediaries, ie agents and brokers. More than half of the premiums are collected by these intermediaries in all the sample countries apart from the Netherlands, Switzerland, Croatia and three Nordic countries where direct writing is predominant. Among the two different types of intermediaries, agents take to a large extent the lions’ share and are even very strongly developed in Italy (84%), Turkey (70%) and Slovenia (67.5%) 

The recent trend shows a slight decrease in the market share of this channel on most markets. This evolution is closely linked to the diversification strategy operated by the insurers: on the one hand, new distribution channels such as bancassurance, internet, etc, are implemented. On the other hand, insurers embark into a multi-channel strategy.

Graph 20: Non-life distribution channels - 2006
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Brokers remain far behind the agents in most European countries. They are particularly well developed on a few markets such as Belgium, Ireland and the United-Kingdom where they cover more than 54% of the non-life premium income. The brokers’ market share has decreased on these three markets while it has remained stable or even slightly increased on the other markets.
Bancassurance is not much spread in non-life insurance: it represents less than 10% in all the countries. The highest market shares are met in Turkey (9.7%), Portugal (9.3%), the United-Kingdom (9.9%), France (9.0%), the Netherlands (8%) and Spain (7.9%). As a matter of fact those countries are also those where the bancassurance penetration rate is high in the life segment. However the development of the bancassurance in the life segment does not guarantee the success of this channel in the non-life market as it is illustrated in Italy where more than two thirds of the life premiums are generated by the bancassurance network whereas on the non-life insurance area, the market share reaches less than 2%. The supremacy of agents in the Italian non-life insurance market, together with the higher complexity of non-life products, explain such a situation. Bancassurance generally appears to be more specialized in the distribution of standard and simple policies.
Direct sales through employees or distant sales are dominant distribution schemes in the following markets: Austria (40%), Croatia (70%), the Netherlands (52%), three Nordic countries (DK, SE, FI) and Switzerland. In most countries, direct sales occur mainly through company employees. Sales through internet, phone or post-mail are generally not significant (market share below 5%) except in the Netherlands (45%) and the United Kingdom (21%). The high proportion recorded in the Netherlands is among other things correlated with the recent privatization of the health insurance scheme, health insurance products being mainly distributed through distant sales. In the UK, it is the broad use of internet for acquiring motor policies that explains the high ratio. 

III.3.2 The life insurance segment
Bancassurance is the main distribution channel for life insurance products in many western countries). It represents up to 84.5% of the total life business in Portugal and reflects the progression of a model that was developed in the 1990’s and which is based on the similarities between life insurance and banking products. The similarities between these products facilitate the distribution through existing banking networks and allow accessing a large number of clients on a regular basis, with a good knowledge of their financial resources. The lowest market shares of the bancassurance channel are observed in the eastern countries: Slovenia (8%), Poland (21%), and Croatia (19%). This is probably linked to the recent development of the bancassurance and the slow progress of the life market in these countries. However, with the rapid expansion of this particular channel in many western countries, bancassurance can be expected to become more and more popular in the eastern markets.

Graph 21: Life distribution channels - 2006
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The role of bancassurance remains however limited on two large markets: Germany (20%) and the United-Kingdom. In Germany, this lower penetration of the bancassurance may be related to the large number of small and regional banks that does not ease the rapid and widespread distribution, through a single bank network, of standardized insurance products on the whole territory. In the United-Kingdom, financial institutions hold about 17% of the new individual sales and only 2% of the new group sales.
Alike the non-life segment, agents play an important role in the distribution of life policies. This is explained by the existence of large agent networks that try to distribute non-life as well as life policies to customers. Agents are particularly well spread in Bulgaria (63%), Slovenia (57%), Germany (46.5%), Croatia (43%), Romania (40%), Poland (39%) and Turkey (33%).
Brokers lead the life insurance market in the United Kingdom (73%), Slovakia (79%), Ireland (45%) or Luxembourg (46%)
. strong presence of brokers in Ireland and Luxembourg and to a lesser extent in the United-Kingdom, can be seen together with the high proportion of the life business which is achieved abroad, relying mainly on brokers networks, which represent for insurance companies wishing to operate out of their domestic market an easy distribution channel.

Direct writing appears to be less developed in life than in non-life, but is however non-negligible in several countries such as Romania (47%), Turkey (42%), Ireland (38%) or Croatia (35%). The highest market share of the distant sales channel is met in Ireland (21%), which can also be linked to the high share of the life business operated abroad. The Netherlands and the United-Kingdom have respectively 11% and 7% of the business in the hands of distant sales. The other markets from our sample show rates below 5% and reveal the weak use of internet for purchasing complex life insurance products compared to other non-life mass products such as motor insurance policies that involve lower amount of money.
� Source: Eurostat


� It should be stressed that prior to the privatisation of the healthcare system in the Netherlands, health & accident were representing nearly 25% of non-life insurance.


� The first market player in motor insurance is Italy (17% of the European market), followed shortly by Germany (16%). Then come the UK (15%), France (14%) and finally Spain (9%).


� For more information about the health insurance market in Europe, see the publication “The European health insurance market in 2006” which can be downloaded from the CEA website at the following link: �HYPERLINK "http://www.cea.eu/uploads/DocumentsLibrary/documents/1218202930_european-health-insurance-2006.pdf" \t "_new"��1218202930_european-health-insurance-2006.pdf�


� The total British MAT insurance business is mostly run by the London Market.


� International Monetary Fund: “Global financial stability report - Containing systemic risks and restoring financial soundness”, World Economic and Financial Surveys (p78)


� Standard & Poor’s: “Markets are nervous, but the European insurance sector remains strong”, 21.07.2008 (p2)


� “Merger activity in the insurance industry”, Klime Poposki – Economics and Organization Series, Vol. 4, N°2, 2007.


� More generally, the N-firm concentration ratio is the percentage of market output generated by the N largest firms in the industry.


� It should be stressed that these data only focus on employees working in insurance companies and therefore do not take into account external employment nor independent intermediaries


� The survey relates to 2006 and 2005 data for all the national markets except for Croatia (2007 data) and for Romania (2004 data).


� The findings would have been somewhat different, would the study have applied to consumers since for example consumers do not necessarily make the distinction between an agent and a broker


� Domestic and cross border business





