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Evaluation of the Distance Marketing Directive

*

survey of companies
providing financial services by means of distance marketing

Please fill in online questionnaire
 no later than
14 December 2007
(or return this questionnaire by email to sgo@bvdmc.com)

The Health and Consumer Protection Directorate General of the European Commission has launched an analysis of the economic impact of Directive 2002/65/EC
 concerning the distance marketing of consumer financial services on the conclusion of cross-border contracts. The information you will provide through this questionnaire will be crucial in evaluating the current status of the internal market for financial services and in defining further steps to be taken at EU level. 

All views you express in this questionnaire will only be quoted anonymously and the data will not be transmitted to third parties. We very much appreciate your contribution to this study.

Please note the following definitions for the purpose of this questionnaire:

Consumer financial services: Any service of a banking, credit, insurance, personal pension, investment or payment nature.

Distance marketing: Sales conducted - including conclusion of the contract - without face-to-face contact (i.e. by Internet, telephone, fax or mail).

Cross-border distance marketing: Distance marketing of financial services directly from one EU Member State to consumers in another EU Member State (i.e. the services are not sold through local presence by branches or majority holdings in the country where the consumer is resident).

Please provide your comments in English, German, or French.

If you have any further questions, do not hesitate to contact: 

Sonia Gonzalo (sgo@bvdmc.com)
Phone: +32.2.641.00.87  
Fax: +32.2.641.00.30

1. Please identify yourself:

a. Please identify the name of your company:

	Please specify


b. Please identify the country in which your company is headquartered: 
	Please specify


c. Please identify your main type of business: 

	 FORMDROPDOWN 



d. Please identify your company size:

	 FORMDROPDOWN 



e. Questionnaire completed by:
	Name, position, contact details


2. Do you conduct distance marketing of consumer financial services (cross-border and/or national)? 


 FORMCHECKBOX 
 Yes (if Yes, please proceed with next question)

 FORMCHECKBOX 
 No (if No, please proceed to question 8)

If yes, what is your most important distribution channel (i.e. telephone, internet, mail, fax)?  

	 FORMDROPDOWN 



	If "combination of channels" was selected, please specify


3. What were your total sales (for insurance: total premium income) of consumer financial services in 2006 by means of distance marketing (i.e. the total of your national and cross-border sales)? 
 
	Please estimate sales/premium income (total of distance marketing) (in national currency) 


Which percentage of your total business income does this figure represent?

	Please estimate % of total business income 


4. What kind of consumer financial services are offered by distance marketing? 

a. Which of your financial services offered by distance marketing is the most relevant to you (in terms of sales / premium income)? 

	 FORMDROPDOWN 



	If "other financial service" was selected, please specify


b. Which of your financial services offered by distance marketing is the second most relevant to you (in terms of sales / premium income)? 

	 FORMDROPDOWN 



	If "other financial service" was selected, please specify


5. Are any of these financial services offered by distance marketing available cross-border to consumers in other EU Member States?


 FORMCHECKBOX 
 Yes (if Yes, please specify below and proceed)

 FORMCHECKBOX 
 No (if No, please proceed to question 8)

	If "yes", please specify the type of service


a. Is your cross-border distance marketing of financial services available EU-wide or only in selected EU Member States?


 FORMCHECKBOX 
 EU-wide
 FORMCHECKBOX 
 Selected EU Member States
b. Are the prices for these financial services offered by distance marketing the same for all Member States in which you are active or do they vary by Member State?


 FORMCHECKBOX 
 Prices are the same



 FORMCHECKBOX 
 Prices are different in different Member States
c. Concerning other product characteristics: do you offer the same consumer financial services for all Member States in which you are active or do the characteristics of the services offered to consumers vary by Member State?


  FORMCHECKBOX 
 Same characteristics of services 


  FORMCHECKBOX 
 Different characteristics of services in different Member States

d. Please list any reasons why the prices or other characteristics of your financial services offered by distance marketing might differ by Member State?

	Please comment 


6. Of your total sales (for insurance: total premium income) of consumer financial services in 2006 by means of distance marketing (provided in question 3), what percentage is sold by cross-border distance marketing to consumers in other EU Member States?

	 FORMDROPDOWN 



7. When did you first begin to offer financial services from a distance to consumers cross-border in other EU Member States?

	Please list year 


8. Do you plan to expand (or develop, if you do not already) your offerings of financial services from a distance to consumers in other EU Member States?


 FORMCHECKBOX 
 Yes 



 FORMCHECKBOX 
 No 

	Please specify


9. Overall, when considering to provide financial services to consumers in other Member States, which of the following approaches would you prefer?


 FORMCHECKBOX 
 Distance marketing
 FORMCHECKBOX 
 Local presence (e.g. branches or majority holdings in local banks)
	Please specify


10. What are the major problems/barriers, if any, faced by suppliers wishing to offer financial services from a distance to consumers in other EU Member States? 

a. Most important barrier is:

	 FORMDROPDOWN 



b. Second most important barrier is:

	 FORMDROPDOWN 



c. Third most important barrier is:

	 FORMDROPDOWN 



	If "other" was selected in (a) (b) or (c), please specify


11. What has been the impact of the problems/barriers indicated above on your operating and/or administrative costs when providing financial services to consumers in other Member States?

	 FORMDROPDOWN 



	Please specify 


12. What has been the impact of the problems/barriers indicated above on your competitive position within the European internal market?

	 FORMDROPDOWN 



	Please specify 


13. How would you describe the impact of Directive 2002/65/EC on your distance marketing of financial services to consumers in other EU Member States? 

	 FORMDROPDOWN 



	Comments 


14. Do you think that the EU efforts to promote an internal market in consumer financial services by means of distance marketing are working? What new measures, if any, would help to change consumer attitudes, or remove possible barriers? 

	Comments


15. How do you expect your sales of consumer financial services through cross-border distance marketing to consumers in another EU Member State to change in the next 5 years if no major legislative change at EU level were to happen (estimated percentage change over the whole period)?

	 FORMDROPDOWN 



	Comments








� Please visit: � HYPERLINK "http://www.surveyz.com/TakeSurvey?id=76652&responseCheck=false" ��http://www.surveyz.com/TakeSurvey?id=76652&responseCheck=false�


� For more information: http://ec.europa.eu/consumers/cons_int/fina_serv/dist_mark/background_en.htm


� If you sell both insurance and other financial services, please provide the estimated sum of premium income and sales for all products sold by means of distance marketing


� If you sell both insurance and other financial services, please estimate the percentage of the sum of premium income and sales for all products sold by means of distance marketing





